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Key Question:

Target Audiences: Professionals
from the Fields of Planning and
Economic Development




Data Typology

Synthesis of Study Findings




Sector Definition

Big Picture Findings




Findings about Sector and its
Characteristics

Findings about Data, Methods,
Uses of Data




1. Know Audience Goals: Take
into account the professional lens
and bottom-line goals




2. Fill in Background: roles,
employment, definitions, markets,
distribution, connection to other
sectors

3. Promote Assets: tangible and
less tangible cultural assets




4. Communicate “evaluatively”

& | Implications for Data
B Collection




Themes of Descriptive Cases

Desirable Characteristics of
Descriptive Cases




Levels of Interest

Questions and Reactions
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