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Recruit new advocates
Raise issues/awareness
Promote the “fun” in arts 
participation on a 
grassroots level







Promo hyping 1,000 Facebook
liker—sent “handmade” artist 
beret and Discover Jersey Arts 
“swag” – pin, pen, etc. 

Asked the “fan” to take a photo 
of herself in her beret and post 
it on our facebook page!

Mary Louise is an 
artist/craftsperson who makes 
dolls.  Here she is!



One Grand Prize winner will 
receive their own, customized, 
one-of-a-kind Jersey Arts Fan 
Spending Spree tailored just for 
them (not to mention the 
bragging rights of being New 
Jersey's Ultimate Arts Fan). 





Ad in Tourism
Conference 
program

•Tent cards with club 
text message
Text ARTS to 25827





Start or join a real time 
discussion!

#tweatre – Rachel Evans of 
Kean Univ. launched national 
discussion on theatre ed & 
arts advocacy during Arts in 
Education Week in Sept.

#NAHM – National Arts & 
Humanities Month 

#artsadvoc

Networked Nonprofits are simple and transparent 
organizations. They are easy for outsiders to get in and 
insiders to get out. They engage people to shape and 
share their work in order to raise awareness of social 
issues, organize communities to provide services or 
advocate for legislation. 

Networked Nonprofits don’t work harder or longer than 
other organizations, they work differently. They engage 
in conversations with people beyond their walls — lots 
of conversations — to build relationships that spread 
their work through the network. Incorporating 
relationship building as a core responsibility of all 
staffers fundamentally changes their to-do lists.

The Networked Nonprofit by Beth Kanter & 
Allison Fine




